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(Institutional Relations). March 1996, p. 46. 

Woolbright, Cynthia, and Calvin, Heather, “The 
Strategic Annual Fund: How Smith College over- 
hauled its efforts, assumptions, and goals—and set 
fund-raising success in motion” (Fund Raising, 
Management). September 1996, p. 44. 

Worley, Karen, “Speak Their Language: To be effec- 
tive, student recruitment publications must meet 
one goal above all: Grab teen-agers’ attention. 


Here's how to get results as lively as your targets” 
(Publications, Student Recruitment). July/August 
1996, p. 28. 
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Worth, Michael J., and Asp II, James W., “Salesper- 
son, Catalyst, Manager, Leader: To be a better fund 
raiser, you need to balance many facets of the job. 
Here are four ways development experts view your 
role” (Fund Raising, Management). February 
1996, p. 24. 


Alumni Administration 

Alumni Programs 

“Bringing Memories to Life: How three associations 
blend storytelling into alumni programming” 
(alumni programs). October 1996, p. 11. 

“Eyes on the Prizes: Looking for ways to improve your 
alumni awards? Set your sights on solutions to 10 
common problems” (alumni awards, special 
events). Barbara Martin Hunter, April 1996, p. 10. 

“Shaping Alumni Careers: With the right planning 
and promotion, you can create programming that 
helps your former students find jobs” (career coun- 
seling). Robin Ryan, January 1996, p. 34. 


Clubs and Chapters 

“Club Communications: Four alumni offices share 
tips on reaching regional audiences” (alumni clubs 
and chapters). Hulda T. Romero, March 1996, 

p. 64. 

“High-tech Connections: Still relying on phone and 
mail to communicate with alumni clubs? The 
World Wide Web, e-mail, and even video and 
satellites can help you reach regional audiences 
faster” (alumni clubs and chapters, Internet com- 
munications). Karen C. Blansfield, March 1996, 
p. 34. 

“Sound Investments: Clubs don’t have to be costly. 
Five tactics can save money and make your volun- 
teers more self-sufficient” (alumni clubs and chap- 
ters, budgeting, cost cutting). John Feudo, March 
1996, p. 40. 

“Take It from the Top: Great alumni clubs begin with 
strong volunteer leadership. Use these five strate- 
gies to team up with your key officers—and find 
new ones” (alumni clubs and chapters, volunteers: 
alumni administration). Susan J. Ellis, March 
1996, p. 28. 


Internet Communications 

“Calm, Cool, and Connected: CURRENTS first- 
ever Internet survey reveals that advancement offi- 
cers are embracing technology—without going 
overboard” (computers/word processors, Internet 
communications). Andrea Barbalich, April 1996, 
p- 16. 

“Coping with Communication Overload: How to stay 
efficient—and sane—in today’s electronic world” 
(computers/word processors, Internet communica- 
tions). Patricia A. Facciponti, April 1996, p. 20. 

“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 
(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Internet Intelligence: Is the World Wide Web taking 
over your life? Here, seven smart tips for keeping up 
with technology without losing staff time, mon- 
ey—or sleep” (computers/word processors, Internet 
communications). Michael Matros, April 1996, 

p- 22. 


Management 
“Dream Teams: How five alumni offices increase their 
effectiveness by pairing up with departments from 


all across campus” (alumni programs, alumni con- 
tinuing education, career counseling, students, vol- 
unteers: government relations, volunteers: student 
recruitment). Laura Christion Jackson, June 1996, 
p. 34. 

“Ethics in Action: Alumni directors and ethics experts 
make their way through five sticky situations” 
(ethics). Laura Christion Jackson, May 1996, p. 40. 

“For Good Measure: How can alumni directors find 
ways to gauge their effectiveness? A veteran looks 
at that question—and discusses CASE’s efforts to 
provide answers” (alumni programs, evaluation, 
management). June 1996, p. 22. 

“Friendly Persuasion: Need help recruiting alumni 
volunteers? These six principles of influence can 
help you make a convincing case” (alumni relations, 
volunteers: alumni administration). Robert Cialdi- 
ni, July/August 1996, p. 54. 

“Highly Effective Habits: To be a better volunteer 
manager, start with these three strategies” (volun- 
teers: alumni administration). Jo Usher, June 1996, 
p. 64. 

“On the Firing Line: Whether they're angry about 
political correctness or a new curriculum, more 
alumni are taking shots at alma mater. Your best 
defense: solid facts and a willingness to listen” 
(alumni relations, alumni roles). Sandra R. Sabo, 
February 1996, p. 42. 

“Turnover Trends: A new study says turnover among 
advancement professionals is lower than it was a 
decade ago—and less the employees’ choice” (man- 
agement, staffing, turnover). Edward G. Thomas, 
September 1996, p. 28. 

“Views from the Top: Veteran alumni directors share 
five strategies for creating an effective association” 
(alumni programs, budgeting, cost cutting, evalua- 
tion, management). Van Wallach, June 1996, p. 26. 


Reunions 

“Details, Details: Great reunions don't just happen. To 
keep your event on track, start with these eight 
planning essentials” (reunions). Karen C. Blans- 
field, October 1996, p. 20. 

“Fun for All Ages: Want to plan a reunion with mass 
appeal? These ideas can help you draw everyone 
from babies to baby boomers, young alumni to old- 
er graduates” (reunions, young alumni). Barbara 
Martin Hunter, October 1996, p. 14. 

“Telling Tales: Is something missing from your alumni 
reunions? Try using storytelling to add richer 
meaning to the event” (reunions). Terrence E. 
Deal, October 1996, p. 8. 

“That Old Gang of Mine Is Wearing Bifocals: A pro- 
fessor’s look at the fading hairlines and foggy mem- 
ories you'll find at reunions” (reunions). Joel J. 
Gold, October 1996, p. 64. 


Revenue Raising 

“Credit Card Q&A: Do alumni affinity cards require 
lots of staff time? How do they affect the annual 
fund? Here's advice on these and 10 other common 
concerns” (credit cards, financial services, revenue 
sources). Gerri Detweiler, September 1996, p. 36. 

“Expert Advice: Bank vendors offer six suggestions for 
developing and managing affinity card programs” 
(credit cards, financial services, revenue sources). 
Gerri Detweiler, September 1996, p. 38. 

“High-tech Tactics: Three ways you can use comput- 
ers to reach members” (alumni dues, computers/ 
word processors, marketing, membership recruit- 
ment). Heidi Macy, November/December 1996, 
p. 38. 
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“Winning the Membership Battle: Today’s alumni as- 
sociations must fight harder than ever for alumni 
attention—and dues. These 10 tactics can lead you 
to victory” (alumni dues, marketing, membership 
recruitment). Lori A. Factor, November/Decem- 
ber 1996, p. 34. 


Fund Raising 

Annual Fund 

“Annual Fund Answers: Experts in direct mail, 
phonathons, and in-person asks tackle some of the 
annual fund’s perennial problems” (annual fund, di- 
rect mail, donor solicitation, phonathons). Ellen 
Ryan, May 1996, p. 30. 

“Annual Fund Funnies: Farce, fun, and fish—more tall 
tales of the annual fund” (annual fund, phona- 
thons). May 1996, p. 64. 

“Correspondence Course: Ten steps to make your an- 
nual fund letter a winner from planning to post- 
script” (annual fund, direct mail). Roger Gafke, 
May 1996, p. 18. 

“Objections and Comebacks: Alumni and parents can 
counter an ask in many ways. Here’s how your 
callers can answer well” (phonathons). May 1996, 
p. 27. 

“Promises to Keep: After the annual fund proposal, 
encourage alumni to fulfill their pledge to alma 
mater” (annual fund, credit cards, electronic fund 
transfer, pledge fulfillment). Jennifer Delahunty 
Britz, July/August 1996, p. 34. 

“Rating the Writing: How to assess a telephone fund- 
raising script” (phonathons). May 1996, p. 28. 

“The Strategic Annual Fund: How Smith College 
overhauled its efforts, assumptions, and goals—and 
set fund-raising success in motion” (annual fund, 
planning). Cynthia Woolbright and Heather 
Calvin, September 1996, p. 44. 

“Telephone Tactics: Seven steps to make your 
phonathon script a winner from ‘hello’ to ‘thank 
you and good night’” (annual fund, phonathons). 
Mal Warwick, May 1996, p. 24. 


Capital Campaigns 

“Courtship Rituals: Chats, visits, long walks around 
campus...how two institutions wooed and won top 
donors’ (capital campaigns, donor solicitation, ma- 
jor gifts). Ellen Ryan, November/December 1996, 
p. 18. 

“The Morning After: You finally got that big gift. 
Here’s what to do next” (capital campaigns, ad- 
vancement services, donor recognition, major gifts, 
management reporting standards, stewardship). 
John H. Taylor, November/December 1996, p. 30. 

“Putting It All Together: How fund raiser and re- 
searcher can cooperate to make every solicitation 
more than the sum of its parts” (capital campaigns, 
prospect research). Jean Ann Cantore, Novem- 
ber/December 1996, p. 12. 

“The Tango of Solicitation: If you know the steps to 
dance to when asking for the big gift, prospects will 
follow your lead” (capital campaigns, donor cultiva- 
tion, donor solicitation, major gifts, volunteers). 


Donald E. Craig, November/December 1996, p. 24. 


Internet Communications 

“Calm, Cool, and Connected: CURRENTS first- 
ever Internet survey reveals that advancement offi- 
cers are embracing technology—without going 
overboard” (computers/word processors, Internet 
communications). Andrea Barbalich, April 1996, 
p- 16. 
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“Coping with Communication Overload: How to stay 
efficient—and sane—in today’s electronic world” 
(computers/word processors, Internet communica- 
tions). Patricia A. Facciponti, April 1996, p. 20. 

“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 
(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Internet Intelligence: Is the World Wide Web taking 
over your life? Here, seven smart tips for keeping up 
with technology without losing staff time, mon- 
ey—or sleep” (computers/word processors, Internet 
communications). Michael Matros, April 1996, 
p22. 


Management 

“Continuing Education for Advancement: A sam- 
pling of programs to hone your skills and broaden 
your contacts” (career development). June 1996, 

p- 20. 

“Degrees of Success: More fund raisers and media 
professionals are acquiring advanced degrees—and 
more bosses seem to want them. Do you need 
one?” (career development). Ellen Ryan, June 
1996, p. 16. 

“How They Publicized That Gift: Two Yeshiva Uni- 
versity PR pros tell how they transformed a $22- 
million surprise into a media relations success” 
(public relations support). Bruce S. Bobbins and 
David M. Rosen, July/August 1996, p. 72. 

“In Defense of Development: A researcher's view of 
two recent turnover studies—and what they really 
say about fund raisers” (development officer, pro- 
fessionalism, turnover). Margaret A. Duronio, No- 
vember/December 1996, p. 64. 

“Managing Development's Money: Ideas on manag- 
ing your fund-raising budget—and on supple- 
menting it for a major fund drive” (budgeting, capi- 
tal campaigns, management). Ellen Ryan, Febru- 
ary 1996, p. 36. 

“Motivating Your Development Staff: From praise to 
pay to parking perks—build a structure to keep 
fund raisers peppy and productive” (management, 
staff management). Nancy Henderson, February 
1996, p. 30. 

“No Wishful Thinking, Please: Tough choices, not 
fund-raising campaigns, are the way to fix a budget 
deficit” (budgeting, capital campaigns). Henry E. 
Riggs, February 1996, p. 64. 

“Publish Without Perishing: Advice for editors on 
handling conflicts between what administrators 
want and readers demand” (editorial indepen- 
dence). Jay A. Heinrichs, September 1996, p. 50. 

“Salesperson, Catalyst, Manager, Leader: To be a bet- 
ter fund raiser, you need to balance many facets of 
the job. Here are four ways development experts 
view your role” (career development, development 
office, management). Michael J. Worth and James 
W. Asp II, February 1996, p. 24. 

“Structured Stewardship: How one campus plugged 
in a system to thank, inform, and remember its top 
donors—all year, every year” (advancement 
services, donor recognition, stewardship). Michael 
L. House, April 1996, p. 40. 

“Turnover Trends: A new study says turnover among 
advancement professionals is lower than it was a 
decade ago—and less the employees’ choice” (man- 
agement, staffing, turnover). Edward G. Thomas, 
September 1996, p. 28. 

“You Made the Call: Readers’ responses to five ethical 
dilemmas in development” (ethics). Ellen Ryan, 

January 1996, p. 46. 


Planned Giving 

“After the Close: Your responsibility for trusts goes be- 
yond landing them. To handle them right, you 
need to balance the needs of your business office 
and your donor” (business office, donor cultivation, 
planned giving). Douglas K. Freeman, March 
1996, p. 8. 

“Expertise on Call: A committee of allied profession- 
als is a vital link to your donors and a vital resource 
for your planned giving program’ (legal issues, 
planned giving). Ronald R. Jordan, March 1996, 
p- 14. 

“Hidden Treasures: Three varied examples of how the 
right planned giving setting can turn rough 
prospects into tr ze gems” (planned giving). Karen 
L. Greene, October 1996, p. 40. 

“Twelve Secrets of Major Gift Success: Emulate the 
masters, says one top fund raiser. To reach the skies, 
mind the details, get out on the road—and have a 
life, too” (career development, donor cultivation, 
major gifts). Young P. Dawkins, July/August 1996, 
p. 48. 


Prospect Research 

“The Dirt on Donors: Decide now who can see your 
most sensitive fund-raising files—and what those 
files should show” (ethics, prospect research). Mary 
Margaret Walker, January 1996, p. 10. 

“High-tech Prospect Research, Part 1: Making the 
Most of the World Wide Web: How the Internet is 
helping prospect researchers find new informa- 
tion—and share it with colleagues” (computers/ 
word processors, Internet communications, 
prospect research). Ellen Ryan, June 1996, p. 50. 

“High-tech Prospect Research, Part 2: Getting a Pay- 
back from Online Services: How you can make the 
most of your time and money when using fee-based 
prospect research services” (computers/word 
processors, Internet communications, prospect re- 


search). Bobbie J. Strand, June 1996, p. 52. 


General 


CASE Programs and Activities 

“Ahead of the Pack: Highlights from CASE’s 1996 
alumni relations and communications award win- 
ners” (CASE Circle of Excellence). October 1996, 
p- 46. 

“Applause for Development: The 1996 CASE award 
winners for campus fund raising” (CASE Circle of 
Excellence). Ellen Ryan, October 1996, p. 53. 

“What Has CASE Done for You Lately? A special re- 
port on new and old CASE offerings that can make 
you a more effective professional” (CASE pro- 
grams and activities). January 1996, insert. 

“What the Judges Said: A look at advancement 
through CASE’s 1996 Circle of Excellence awards 
program” (CASE Circle of Excellence). Roland 
King, October 1996, p. 44. 


Public Issues 

“Two Views from the Trenches, Part 1: How the Pub- 
lic Sees Higher Education: A trio of research stud- 
ies reveals a clash over perceptions” (advancement 
and education, education issues, public under- 
standing). Robin Netherton, May 1996, p. 10. 

“Two Views from the Trenches, Part 2: How Higher 
Education Is Responding: Five campus PR pros 
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reveal their battle plans” (advancement and educa- 
tion, education issues, public understanding). 
Robin Netherton, May 1996, p. 12. 


Professors of the Year 

“Class Acts: CASE'’s five Professors of the Year tell 
why they teach” (Professors of the Year). Novem- 
ber/December 1996, insert. 

“In Their Own Words: CASE's five Professors of the 
Year tell why they teach” (Professors of the Year). 
January 1996, p. 52. 


People Profiles 

“Bob Cohn: Same Distance; Less Security” (People 
Profiles). Sarah D. Eveland, January 1996, p. 62. 

“Inge Reichenbach: Fund Raising Is Incredibly Re- 
warding” (People Profiles). Sarah D. Eveland, May 
1996, p. 61. 

“Gavin Ross: At Least They Have Some Good Sto- 
ries” (People Profiles). Sarah D. Eveland, October 
1996, p. 62. 


Government Relations 


“When the City Says ‘Pay Up’: The battle over tax-ex- 
empt status is escalating throughout the U.S. Here's 
how PR pros can help campuses make their case— 
without alienating their communities” (public rela- 
tions support, local government relations, state re- 
lations, tax-exempt status). Adrian M. Bailey, June 


1996, p. 10. 


Institutional Relations 


Internet C ications 

“Best Bookmarks: Save your place! CURRENTS of- 
fers 25 World Wide Web sites to refer to again and 
again” (Internet coramunications), April 1996, 

p. 56. 

“Calm, Cool, and Connected: CURRENTS’ first- 
ever Internet survey reveals that advancement offi- 
cers are embracing technology—without going 
overboard” (computers/word processors, Internet 
communications, electronic mail). Andrea Bar- 
balich, April 1996, p. 16. 

“Coping with Communication Overload: How to stay 
efficient—and sane—in today’s electronic world” 





(computers/word processors, Internet communica- 
tions, electronic mail). Patricia A. Facciponti, April 
1996, p. 20. 

“Electronic Expertise: Plug in to the latest use of the 
Internet for campus communications—publishing 
a faculty experts guide online” (computers/word 
processors, experts guides, faculty, Internet com- 
munications, media relations). Karen Watson, 

July/August 1996, p. 40. 

“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 
(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Internet Intelligence: Is the World Wide Web taking 
over your life? Here, seven smart tips for keeping up 
with technology without losing staff time, mon- 
ey—or sleep” (computers/word processors, Internet 
communications). Michael Matros, April 1996, 

p. 22. 

“Partners on the Virtual Frontier: As you blaze a trail 
on the World Wide Web, avoid a shootout with the 
campus computer staff” (computers/word proces- 
sors, Internet communications). Susan Cameron, 
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April 1996, p. 30. 

“Seeing the Future: Three Web predictions” (Internet 
communications). Dorothy Reidelbach, Novem- 
ber/December 1996, p. 46. 

“Web Worries: The World Wide Web has brought 
possibilities—and problems. Here’s how to handle 
the troubling topics of control, access, copyright, 
and security” (computers/word processors, Internet 
communications). Dorothy Reidelbach, Novem- 
ber/December 1996, p. 42. 

“Who's on the Web: A recent survey tells all” (Internet 
communications). Dorothy Reidelbach, Novem- 


ber/December 1996, p. 44. 


Management 

“Continuing Education for Advancement: A sam- 
pling of programs to hone your skills and broaden 
your contacts” (career development). June 1996, 

p. 20. 

“Degrees of Success: More fund raisers and media 
professionals are acquiring advanced degrees—and 
more bosses seem to want them. Do you need 
one?” (career development). Ellen Ryan, June 
1996, p. 16. 

“Great Expectations: CEOs of a school, college, and 
university spell out what they want from the PR of- 
fice” (president’s role in PR). Andrea Barbalich, 
March 1996, p. 49. 

“Profile of a PR Man: One of the field’s best, Bob 
Reichley, steps down as Brown University’s 
spokesman—and leaves a legacy of honesty, in- 
tegrity, and plain old hard work” (career develop- 
ment, effectiveness, media relations, prcfessional- 
ism). Andrea Barbalich, September 1996, p. 12. 

“The PR Officer's Survival Kit: A former corporate 
PR pro shares strategies for pleasing the CEO— 
and hanging on to your job” (career development, 
president's role in PR). Robert L. Woodrum, 
March 1996, p. 46. 

“Rising to the Top: Campus PR veterans share their 
secrets on how to be the best in the business” (ca- 
reer development, effectiveness, personal develop- 
ment, professionalism). Don Hale, September 
1996, p. 18. 

“Turnover Trends: A new study says turnover among 
advancement professionals is lower than it was a 
decade ago—and less the employees’ choice” (man- 
agement, staffing, turnover). Edward G. Thomas, 
September 1996, p. 28. 

“Words to Live By: 10 campus PR pros look back on 
their careers to answer this question: “What's the 
best advice you ever got?” (career development, 
personal development). September 1996, p. 72. 


Media Relations 

“How They Publicized That Gift: Two Yeshiva Uni- 
versity PR pros tell how they transformed a $22- 
million surprise into a media relations success” 
(fund-raising support, media relations). Bruce S. 
Bobbins and David M. Rosen, July/August 1996, 
p. 72. 

“Select Strategies: Winners of the 1996 CASE Circle 
of Excellence awards for top PR project took on 
everything from race relations to a presidential vis- 
it” (effectiveness, media relations). Hulda T. 
Romero, September 1996, p. 24. 

“Uneasy Relations: A research report on why the press 
is increasing its scrutiny of higher education—and 
how campus PR offices are adapting to this trend” 
(media relations, print media). Gary R. Ratcliff, 
February 1996, p. 48. 


Public Issues 

“Two Views from the Trenches, Part 1: How the Pub- 
lic Sees Higher Education: A trio of research stud- 
ies reveals a clash over perceptions” (accountability, 
public understanding). Robin Netherton, May 
1996, p. 10. 

“Two Views from the Trenches, Part 2: How Higher 
Education Is Responding: Five campus PR pros 
reveal their battle plans” (accountability, public un- 
derstanding). Robin Netherton, May 1996, p. 12. 

“When the City Says ‘Pay Up’: The battle over tax-ex- 
empt status is escalating throughout the U.S. Here's 
how PR pros can help campuses make their case— 
without alienating their communities” (govern- 
ment relations support, tax-exempt status). Adrian 
M. Bailey, June 1996, p. 10. 


Research Communications 

“All Smiles About Science: Six story pitches that have 
given research communicators the giggles” (media 
relations, research communications). January 1996, 
p. 25. 

“Dig a Little Deeper: How small PR offices can find 
the best campus research news” (media relations, 
research communications). Andrea Barbalich, Jan- 
uary 1996, p. 19. 

“From Researchers to Reporters: Your next media re- 
lations success is as close as the nearest laboratory. 
Here’s how to find the best science stories on your 
campus—and make them appealing to journalists” 
(faculty, media relations, research communica- 
tions). Max Benavidez, January 1996, p. 16. 

“Professors and PR: The relationship between re- 
searchers and research communicators isn’t always 
smooth. One expert suggests strategies for working 
with 10 of the most challenging personalities” (me- 
dia relations, research communications). Joann El- 
lison Rodgers, January 1996, p. 22. 

“Scandalous Science: Research can bring great PR to 
your campus—until animal-rights protests or accu- 
sations of fraud turn good news into bad. PR pros 
offer advice on coping with the controversies” (cri- 
sis communications, media relations, research com- 
munications). Michael Matros, January 1996, 

p. 28. 

“Sparking Up Science News: What four magazines 
are doing to enliven their research stories” (research 
communications). Hulda T. Romero, January 

1996, p. 72. 


Special Events 

“In with the New: How to make the inauguration of 
your new campus CEO an event to remember” 
(presidential inaugurations, special events). April 
Harris, October 1996, p. 34. 


Management 
The Advancement Profession 


“,advancement’s Steady Advance: Demographics stay 
the course, salaries rise, but pay gaps persist, ac- 
cording to the fourth CASE Survey of Insti- 
tutional Advancement” (job responsibilities, 
salaries). Roger L. Williams, February 1996, p. 8. 

“CASE’s Special Cases: A close-up look at four 
groups’ progress and pay” (minorities, job responsi- 
bilities, salaries). Roger L. Williams, February 
1996, p. 20. 

“Salaries on the Upswing: The average advancement 
pay is now a healthy $53,000—but disturbing dis- 
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parities continue” (job responsibilities, salaries). 
Roger L. Williams, February 1996, p. 14. 

“Turnover Trends: A new study says turnover among 
advancement professionals is lower than it was a 
decade ago—and less the employees’ choice” (de- 
velopment officer, staffing, turnover). Edward G. 
Thomas, September 1996, p. 28. 


Career Development 

“Continuing Education for Advancement: A sam- 
pling of programs to hone your skills and broaden 
your contacts” (career development). June 1996, p. 
20. 

“Degrees of Success: More fund raisers and media 
professionals are acquiring advanced degrees—and 
more bosses seem to want them. Do you need 
one?” (career development). Ellen Ryan, June 
1996, p. 16. 


Fund Raising 

“Managing Development’s Money: Ideas on manag- 
ing your fund-raising budget—and on supple- 
menting it for a major fund drive” (budgeting, fund 
raising). Ellen Ryan, February 1996, p. 36. 

“Motivating Your Development Staff: From praise to 
pay to parking perks—build a structure to keep 
fund raisers peppy and productive” (fund raising, 
motivation, staff management). Nancy Henderson, 
February 1996, p. 30. 

“Salesperson, Catalyst, Manager, Leader: To be a bet- 
ter fund raiser, you need to balance many facets of 
the job. Here are four ways development experts 
view your role” (career development, fund raising). 
Michael J. Worth and James W. Asp II, February 
1996, p. 24. 

“The Strategic Annual Fund: How Smith College 
overhauled its efforts, assumptions, and goals—and 
set fund-raising success in motion” (fund raising, 
fund-raising plan, planning). Cynthia Woolbright 
and Heather Calvin, September 1996, p. 44. 


Internet C ications 

“Calm, Cool, and Connected: CURRENTS first- 
ever Internet survey reveals that advancement offi- 
cers are embracing technology—without going 
overboard” (computers/word processors, Internet 
communications). Andrea Barbalich, April 1996, 
p. 16. 

“Coping with Communication Overload: How to stay 
efficient—and sane—in today’s electronic world” 
(computers/word processors, Internet communica- 
tions). Patricia A. Facciponti, April 1996, p. 20. 

“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 
(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Internet Intelligence: Is the World Wide Web taking 
over your life? Here, seven smart tips for keeping up 
with technology without losing staff time, mon- 
ey—or sleep” (computers/word processors, Internet 
communications). Michael Matros, April 1996, 

p. 22. 

“Partners on the Virtual Frontier: As you blaze a trail 
on the World Wide Web, avoid a shootout with the 
campus computer staff” (computers/word proces- 
sors, Internet communications). Susan Cameron, 
April 1996, p. 30. 





Public Affairs 


“Two Views from the Trenches, Part 1: How the Pub- 
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lic Sees Higher Education: A trio of research stud- 
ies reveals a clash over perceptions” (education is- 
sues). Robin Netherton, May 1996, p. 10. 

“Two Views from the Trenches, Part 2: How Higher 
Education Is Responding: Five campus PR pros 
reveal their battle plans” (education issues). Robin 
Netherton, May 1996, p. 12. 


Periodicals 

“The Big Chill: As icy winds push at editorial free- 
dom, campus editors offer ways to cope with cau- 
tious bosses and angry readers” (editorial indepen- 
dence). Tina M. Hay, March 1996, p. 20. 

“Free—But Worth Every Dollar: Earning readers’ 
support through voluntary subscriptions” (financ- 
ing, voluntary subscriptions). Suzanne Johnson, 
June 1996, p. 44. 

“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 
(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Memo to the Boss: If you oversee editors, here’s a 
quick guide to stimulating their best work” (editori- 
al independence, management). Jay A. Heinrichs, 
September 1996, p. 52. 

“Publish Without Perishing: Advice for editors on 
handling conflicts between what administrators 
want and readers demand” (content, editorial inde- 
pendence). Jay A. Heinrichs, September 1996, p. 
50. 

“Sparking Up Science News: What four magazines 
are doing to enliven their research stories” (research 


communications). Hulda T. Romero, January 


1996, p. 72. 


Publications 

Creativity 

“Beyond the Designer's Studio: One of higher educa- 
tion’s best designers, McRay Magleby of Brigham 
Young University, leaves the campus but not the 


creative life” (design). Norman A. Darais, June 
1996, p. 40. 


Student Recruitment 

“Going Digital: The term ‘new media’ means more 
than just the World Wide Web. Here, a guide to 
using CD-ROMs and floppy disks in student re- 
cruitment” (CD-ROMs, multimedia communica- 
tions, recruitment communications). Michael 
Stoner, October 1996, p. 28. 

“Making the Grade: How four campuses use their 
viewbooks to entice prospects to visit, create a new 
image, attract better applicants, and more” (recruit- 
ment publications). Hulda T. Romero, July/August 
1996, p. 10. 

“The Shifting Role of CD-ROM: How do CDs stack 
up against the Web2” (CD-ROM, Internet com- 
munications, multimedia communications, recruit- 
ment communications). Joe Sugarman, July/Au- 
gust 1996, p. 16. 

“Speak Their Language: To be effective, student re- 
cruitment publications must meet one goal above 
all: Grab teen-agers’ attention. Here’s how to get 
results as lively as your targets” (design, market re- 
search, recruitment publications, writing). Karen 
Worley, July/August 1996, p. 28. 


“Surfing for Students: Admissions offices are catching 


the Internet wave to recruit—but not without set- 
backs” (Internet communications, recruitment 
communications). Joe Sugarman, July/August 
1996, p. 18. 

“Think First, Then Write: Before cranking out yet an- 
other viewbook, figure out what youre really trying 
to accomplish. These 10 questions will help you de- 
cide” (recruitment publications, writing). Janet J. 
Jai, July/August 1996, p. 22. 

“Today's Recruitment Trends: A new generation of 
prospects has recruitment communicators turning 
to market research, money smarts, and more cre- 
ativity in copy and design” (recruitment publica- 
tions). Joe Sugarman, July/August 1996, p. 14. 


Technology 

“In Living Colors: Web design software, Photo CD, 
stochastic screening, and six-color process—publi- 
cations wonders coming soon to a desktop near 
you” (computers/word processors, desktop publish- 
ing, printing production). Doug Nogami, May 
1996, p. 48. 


Student Recruitment 


“Focal Points: Sharpen your student recruitment ef- 
forts through focus-group research” (evaluation, 
market research). Julie Guillebeau, January 1996, 
p- 40. 

“Going Digital: The term ‘new media’ means more 
than just the World Wide Web. Here, a guide to 
using CD-ROMs and floppy disks in student re- 
cruitment” (CD-ROMs, multimedia communica- 
tions, recruitment communications). Michael 
Stoner, October 1996, p. 28. 


“Ideas Online: Click on these creative suggestions for 
using the Internet in all areas of advancement” 


(computers/word processors, Internet communica- 
tions). April 1996, p. 32. 

“Making the Grade: How four campuses use their 
viewbooks to entice prospects to visit, create a new 
image, attract better applicants, and more” (recruit- 
ment communications). Hulda T. Romero, 
July/August 1996, p. 10. 

“The Shifting Role of CD-ROM: How do CDs stack 
up against the Web?” (CD-ROMs, Internet com- 
munications, multimedia communications, recruit- 
ment communications). Joe Sugarman, July/Au- 
gust 1996, p. 16. 

“Speak Their Language: To be effective, student re- 
cruitment publications must meet one goal above 
all: Grab teen-agers’ attention. Here's how to get 
results as lively as your targets” (market research, re- 
cruitment communications, writing). Karen Wor- 
ley, July/August 1996, p. 28. 

“Surfing for Students: Admissions offices are catching 
the Internet wave to recruit—but not without set- 
backs” (Internet communications, recruitment 
publications). Joe Sugarman, July/August 1996, 

p- 18. 

“Think First, Then Write: Before cranking out yet an- 
other viewbook, figure out what youre really trying 
to accomplish. These 10 questions will help you de- 
cide” (recruitment communications, writing). Janet 
J. Jai, July/August 1996, p. 22. 

“Today’s Recruitment Trends: A new generation of 
prospects has recruitment communicators turning 
to market research, money smarts, and more cre- 
ativity in copy and design” (future trends, market 
research, recruitment communications). Joe Sugar- 
man, July/August 1996, p. 14. 
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